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There has been exponential growth in the popularity and influence of
"Nerd” culture in recent years — a culture defined by its passionate pursuit
of unigue interests in Geekdom, the Arts, and Academia.

Representations of that culture often exclude the Black experience,
the Black stories, and the Black Storytellers.
We, as Black Nerds, or “Blerds,” are trying to change that.

BLERDFEST!, the Gulf Coast's first & only Black Nerd Festival, is about
representation, education, and inclusion. It is for us, by us, about us.

We will be returning Saturday, May 17, 2025, 11 am - 6 pm
McDonogh 35 College Preparatory High School
4000 Cadillac St, NOLA, 70122
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OUR M’SSION

We had our first event in 2019, fueled by the idea that in a city known worldwide
for its epic festivals, Blerds shouldn't have to hop on a plane and spend their money
elsewhere to celebrate their own culture. COVID deferred our '20-'22 dreams,
but we re-emerged from that unexpected hiatus in 2023 with a renewed focus
on helping to facilitate the growth of this energetically unique community.

We are dedicated to creating a safe space for all POC to geek out about
Nerd culture, to promoting the pursuit of STEAM (Science, Technology, Engineering,
Arts and Math) to our community’s youth, to showcasing Black professionals in
Blerdy fields, and to creating events that enferfain, educate, encourage,
and enrich all members of our community.

We are to many Cons what C)PBS is to E
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GUEST?

Our Invited Guests have included Academics, Actors, Artists, Cosplayers,
Filmmakers, Musicians, Writers and other POC Creatives, with a particular focus on
the Entertainment Industry. The following is a sampling of projects on which they've worked:
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COVERA GE

The following is a sampling of the coverage we have received from TV, radio,

print, and online news outlets, which have a combined audience in the millions:
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NEWS

TV: 50000/NIGHT LISTENERS:
ONLINE: 1.4M/MONTH 100,000/WEEK

nola

com

Che Times-Picauune

PRINT: 77565/WEEK
ONLINE: 3.8M/MONTH
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LISTENERS:
40,000/WEEK

FOX

VIEWERSHIP:
54,400/NIGHT

91 TBEAT

MAGAZINE

PRINT: 60,000/MONTH
ONILINE: 291,666/MONTH
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CIRCULATION:
36,000/WEEK
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https://www.youtube.com/watch?v=A-FBMdZf4SA&t=51s
https://www.youtube.com/watch?v=NGXPKQkaByw
https://www.youtube.com/watch?v=L6Jks-5oabw
https://www.youtube.com/watch?v=aKYpgtcEEp8
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INTENTION

[ ] Female: 51%
[ ] Male: 47%
[ ] Nonbinary/Other: 2%

[ ] Some high school: 9%
[ ] High school grad: 7%
[ ] Some college: 21%

[ ] Associates: 5%

[ ] Bachelors: 41%

[] Masters: 16%

B Phd+: 9%

[ ] Outoftown Attendees
who came to NOLA
for other reason: 55%

[ ] Outoftown Attendees
who came to NOLA
for the event: 45%
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ETHNICITY

KEY STATS:

[ ] NOLA: 65%
[ ] Near NOLA
(e.g. Destrehan; Gretna;
Hammond: Slidell): 17%
[ ] Other Louisiana (e.g.
BR; Shreveport): 13%
[ ] Out of State (e.g.
FL; TN: NY): 5%

[ ] Black/Black+: 95%
[ ] White: 3%

|:| Arab/M. Eastern: 1%
[ ] LatinX: 1%

AGE

ANNUAL

HOUSEHOLD
INCOME

[ ] 012: 14%

[[]1317: 4%

[] 1824: 14%
[] 25:34: 22%
[] 3544: 23%
[] 4554: 14%
B 5564: 3%

B o5+ 6%

[ ] <$20K: 23%

[ ] $20K-$29%: 6%
[ ] $30K-$39K: 8%
[ ] $40K-$49K: 19%
[ ] $50K-$50K: 8%
[ ] $60K-$69K: 9%
B $70K+: 28%

e EDUCATION: Attendees hold BAs at 17.2% higher than the national average;
MAs at 22.69% higher; and PhDs at a whopping 343.34% higher.

e INCOME: 38% of Attendees have household incomes above NOLA median,
with the largest percentage at or above $70K.
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